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WATSON ADVENTURES
SCAVENGER HUNTS:
A DASH OF CULTURE

ouwon't be collecting objects (put

back that statue!), but hunting for
answers to tricky, humorous questions.
No knowledge of any hunt location is
required whatsoever—you just need a
sharp mind and good teamwork.

ENGAGING, FAST-PACED FUN

{  In museums, parks, historic neighborhoods
"% and beyond, hunters must hustle to answer

¢ questions designed to:

4 {g - get people relaxed, laughing and having fun
.« foster teamwork in a dynamic new way

- introduce people to fascinating places

- lead to an exciting gathering over drinks after
the hunt, which we can help you set up

- leave you with more money to spend on that party.

Best of all, you'll see your world—and maybe even your
teammates—with new eyes.

“If only high school field trips
had been thLS mU/Ch fun, we’'d have

spent less time figuring out whom

to make out With onthe

bus ride back.”

—Darry CanDy

CRACK A DA VINCI CODE

P
E- T ﬂ' Al The questions are crafted to bring
%& out the various skills of each member
of your team. A person who’s good at
seeing the big picture will get one answer, a teammate
who enjoys wordplay will get the next, and someone with
a knack for navigating may excel at getting the team from
place to place. The best teams quickly learn that they
must use the strengths of everyone in the group.

A BIG HIT WITH MAJOR COMPANIES

Watson Adventures has staged hunts for more than 85,000
people since 1998 in L.A., Boston, New York, Washington, D.C.,
Philadelphia, Pittsburgh, Chicago, Seattle, San Francisco,

San Jose, San Diego, Hawaii and beyond. Our clients include
American Express, Amgen, Disney, Gibson Dunne & Crutcher,
Google, HBO, JP Morgan Chase, Mercer HR, Microsoft,
Motorola, NBC, Nestlé, Oracle, Pfizer, Warner Bros. and Yahoo!
Visit WatsonAdventures.com for an extensive list of our clients,
as well as numerous rave reviews from clients and the media.

HUNTS IN THE LOS ANGELES AREA

Our hunts typically last two hours, plus time for setup at the
start and scoring at the end. If you don’t see what you want here,
just ask us to create something new for you.

The Santa Monica Pier Pressure Hunt ‘h

The legendary Santa Monica Pier and the - g

lively Third Street Promenade are the anchors of a _‘. -
hunt that reveals history, movie locations, eccentric stores and
great views of the beach and beyond. Highlights include Palisades
Park, a soo-pound shark, a massive storm, the 1916 carousel
featured in The Sting, a shoot-out in a not-OK corral, a 19th-

century tavern, a bit of Britain, a robot invasion and much more.

. The LACMA Mania Scavenger Hunt
4 At the L.A. County Museum of Art—including the

new Broad Contemporary Art Museum—you’ll
roam from ancient Asia to modern America
while searching for a boy engaged in fowl play,

a goddess who has gone too far with the Slim-Fast, a
Mexican warrior who gives new meaning to the term
“fashion victim” and much more. LACMA has evening hours,
which makes it great for after-work hunting.

The Getty Center Art Attack Scavenger Hunt &

The Getty Villa Ancient Mysteries Hunt

In the spectacular hilltop setting of the Getty Center, you'll
discover clues in paintings, sculptures and even palace rooms.
At the Getty Villa, you'll explore a re-creation of an emperor’s
Roman villa while uncovering mysteries about warriors,
philosophers, mummies and the inventors of the toga party.

The “Starring Downtown” Movie Locations Hunt

Discover dazzling buildings new and old on a hunt that features
places associated with movies such as Speed, Ghostbusters,

L.A. Confidential and Spider-Man. You don’t need to know the
movies to win—but a non-movie edition of the hunt is also available.
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Be part of the renaissance of the
historic heart of the movie industry,
3. centering on Hollywood Boulevard

- and Highland Avenue. Highlights
include the Chinese, Egyptian and Fl Capitan theaters,
the Roosevelt Hotel and of course the many names
honored on the Walk of Fame.

Grab 'n’ Go Hunts at Disneyland and Magic Mountain
Turn an amusement park into your personal game
board. You'll search for unusual objects,
perform challenging tasks, take creative
team photos and search for surprising
information, with questions that can be
customized to highlight special
information about your group.

...And Beyond

We also offer hunts at the Natural History Museum,
the L.A. Zoo, the Norton Simon Museum, the Santa
Barbara Zoo and in downtown Santa Barbara. And our

Grab 'n’ Go Hunt can be staged almost anywhere.

TAILOR A HUNT TO YOUR NEEDS

To make your hunt particularly memorable, we can:
- create special questions about your company, including

{ 43-" a customized “Know Your Colleagues” quiz

- add team photo challenges and provide cameras
d J - lead a special debriefing session with a team-
building expert who will underline the lessons
that participants can put to use back at the office
- acquire prizes for the winners or all participants.

LEAVE THE WORRY TO WATSON

Once you introduce us to your participants, you can leave
the rest to us. Our MC and assistants will get everyone
rarin’ to go, check on them during the hunt, score the
results and announce the winners at the end.

CONTACT US TO LEARN MORE

ﬁ:lm"t& Ay Call us at 877-9-GO HUNT
iy |I f—:!. (877-94.6-4868), or e-mail us at
-;- 'il IT-I"' info@watsonadventures.com.
- || G.r You can also learn more at
qi_"’-'ﬁ..'*' ‘WatsonAdventures.com.

Are you ready for an adventure?



