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WATSON ADVENTURES

SCAVENGER

= HUNTS

If aboat bu.ilder compliments
your “buttocks lines,” S T — Jy (S x A
what are you showing him? :' ‘ I
A Witty, Gultural Team-Building
e 0 " In Connecticut

To learn more or to book a hunt,
call 877.9.GO HUNT, or e-mail
info@watsonadventures.com,
or visit WatsonAdventures.com.

The hunt’s afoot!
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WATSON ADVENTURES
SCAVENGER HUNTS:
A DASH OF CULTURE

ouwon't be collecting objects (put

back that statue!), but hunting for
answers to tricky, humorous questions.
No knowledge of any hunt location is
required whatsoever—you just need a
sharp mind and good teamwork.

ENGAGING, FAST-PACED FUN

In museums, parks, historic neighborhoods and
beyond, hunters must hustle to answer questions
designed to
- get people relaxed, laughing and having fun
- foster teamwork in a dynamic new way
- introduce people to fascinating places
- lead to an exciting gathering over drinks after the
hunt, which we can help you set up

- leave you with more money to spend on that party.

Best of all, you'll see your world—and maybe even your
teammates—with new eyes.

“If only high-school field trips
had been thLS mu;Ch fun we’d have

spent less time figuring out whom

to ma/ke out ’LULth on the

bus ride back.”

—Dairy CANDY

CRACK A DA VINCI CODE

The questions are crafted to bring out the various skills of
each member of your team. A person who's good at seeing
the big picture will get one answer, a teammate who enjoys
wordplay will get the next, and someone with a knack for
navigating may excel at getting the team from place to
place. The best teams quickly learn that they must use the
strengths of everyone in the group.

A BIG HIT WITH MAJOR COMPANIES
Watson Adventures has staged hunts for more than 50,000
people since 1998 in Boston, New York, Washington D.C.,
Philadelphia, Pittsburgh, Chicago, Seattle, San Francisco,

Los Angeles, and beyond. Our clients include American Express,

AT&T, Diageo, Fidelity, General Electric, Google, HBO,
Hyperion, JP Morgan Chase, Mercer HR, Microsoft, Motorola,
NBC, Oracle, Pfizer, and Unilever. Visit WatsonAdventures.com
for an extensive list of our clients, as well as numerous rave
reviews from clients and the media.

LOCATIONS IN OR NEAR CONNECTICUT

Our typical hunts last 9o minutes to two hours. If you don’t see
what you want here, just ask us to create something new for you.

The Maritime Aquarium and South Norwalk

Hunt for live sharks, seals, jellyfish, turtles, tropical fish, model
ships, history-making boats, and a boat-building shop. You can
also combine this hunt with an outdoor jaunt among the beauti-
fully renovated cast-iron buildings and funky stores of SoNo.

Downtown Stamford

The historic city reveals quirky sculptures, distinctive buildings
old and new, majestic churches, hidden history, and other
intriguing sights that make for a surprising scavenger hunt.

The Stamford Museum and Nature Center
Get the best of a indoor museum hunt and an outdoor nature
experience on this eclectic hunt. You'll search for
answers hidden in works of art, a ten-acre working
farm, and walking trails,

Greenwich and The Bruce Museum
The posh shops of Greenwich make a swanky place for our tradi-
tional Grab 'n’ Go Hunt. The Bruce Museum packs great exhibits
on art and natural history into a small number of galleries—per-
fect for short hunts for small groups.

Yale University: Campus and Museum Hunts -2

Uncover the secrets sights and history of the ivy-clad campus and
its stunning buildings, or explore its two great art museums,
which can be combined for an irreverent search across centuries.

The Wadsworth Atheneum in Hartford

See the best of America’s oldest public museum on a whirlwind
tour that reveals the most unusual and amusing details in six
centuries’ worth of great paintings, sculptures, and other objects.

Manhattan: The Grand Central Hunts

If you're up for an easy ride on MetroNorth,
we have several popular hunts revealing

the secrets of the great train station
and its famous neighbors. Highlights g
include the Whispering Gallery, the =G
Transit Museum, the Biltmore Room, the gourmet

marketplace, and the spot where an actual missile left
ahole in the constellation ceiling.

A Parkway Ride Away: The Bronx Zoo

% This hunt puts the wild in wildlife: one minute
| you're in a tropical rain forest, the next, you're
* peering across the African savannah. From the
Mouse House to the Monkey House, from toucans in the
World of Birds to bats in the World of Darkness, here’s a
safari you won’t soon forget.

And Beyond: The Grab 'n’ Go Classic Scavenger Hunt
Search for unusual items, complete creative tasks, and
take inventive team photos in a hunt that can be done
almost anywhere. We are also developing new hunts in
such locations as Foxwood Resorts and Mystic Seaport.

TAILOR A HUNT TO YOUR NEEDS

To make your hunt particularly memorable, we can

- add team photo questions and provide cameras

- create special questions about your company, including
a customized “Know Your Colleagues” quiz

- provide prizes for the winners or all participants

- lead a special debriefing session with a team-building

expert who will underline the lessons that participants

can put to use back at the office.

LEAVE THE WORRY TO WATSON

Once you introduce us to your participants, you can leave
the rest to us. Our MC and assistants will get the partici-

= pants rarin’ to go, check on them during the hunt, score

the results, and announce the winners at the end.

CONTACT US TO LEARN MORE

On the Web, you can find us at
WatsonAdventures.com, or

Pﬁ contact our sales staff by calling

‘5 877.9.GO HUNT or by e-mailing
_%Q" us at info@watsonadventures.com.
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S Are you ready for an adventure?
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